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N.B. : (1) All questions are compulsory.
(2) Each question is for 15 marks.
(3) Give suitable cxamples wherever necessary.
(4) Figures to the right indicate maximum marks.

Q.1 a) Why is Legal Environment important in any country w1th re'spect to Advertising
Discus. this with reference to: v ’ : 10

(1) Drug 5 & Magic Remedies( Objectionable Advernsemenls) Act
OR
(i1) Emb'ems & Names (Prevention of 1mproper Use) Act

b) Being a critique of media is a challengmg task discuss thls in the light of © 05

(1) Van ~ Packard was a m.n ahead of his txmes dlscuss thls in the hght of validity &
moraiity in Motivation,r search
OR
(i1) The Beauty Myth as alscussed by Naoml Woli

Q.2 a) Ethics in any field is essentlal to enhance professmnahsm in that field, dzscuss with
reference to T R 08
(1) ASCI bt Sl ; ‘
OR ‘
(ii) Adv emsmg to Rehglous mmormes

b) (i) What i is the relevance of Cyber Laws todav w1th specxal reference to
Sectlon OO(A)? > S 07
(ii) What do you understand by Contempt of Court? Explam using examples in the media
context. :

Q. 3 a) Dlscuss the 1mportance of standardizatnon for consumers. In this context discuss: 08
(). BIS : ;
OR
(i) ISO - A ws
b) What are Unfaxr Trade Practlces dlscuss this with respect to: 07
(i) Visuval Distortion i
OR
(it) False and misleading comparisons

Q 4 a) List the Non-Government initiatives to protect consumer interest. Explain with
reference: 7o S T 08
(IYCERC" .
- OR
(1)) CFBP
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b) What are socio economic criticisms of advertising? Explain with reference to:
(i) Creating Artificial Needs
OR
(ii) Preying on feelings of inadequacy

Q.5) Write short notes on any three of the following:
(a) FSSAI
(b) Government Policies & Advertising
(c) Manipulation of advertising research
(d) Social responsibility of Advertising
(e) Surrogate Advertising
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