Paper / Subject Code: 55601 / Advertising: Advertising and Marketng_eSea ch-

\ S—\ A \\q . [Time: 2—12- Hours]

N.B: 1. All Questions are compulsory -
2. Figures to the right indicates full marks,

(i) Design a questionnaire for the launch of “Ola Restroorhs” SR o ey .
(ii) “Online streaming is eventually kr]lmg the smgle screemng theatres” Wnte a report analyzmg 7
the validity of the statement : : olur MR

A

2. a) Define Marketing Research? Pom'q~ ut the need 2 d Jmportance of marketmg research 8
b) Explain the various method for conductmg mg research 55 g & 7
OR ‘

2. a) 8
b) Write a detailed note on: product res 7

3. a) 8
£

3 8
7

4. a) What are the vanous Pre—testmg ;methods il 2 8
b) Enumerate theqole of neuroscience in: advertlsmg research‘ 7

4. a) What rs Samplmg’? Elaborate probabnhty samplmg method 8
»b) Wnte a. de(anled note on .Brandmg research TEA 7

5 af‘ Explam Any'3 of. the followmg S 15

s @) Hypothesis’, -~ 05

" " b) Exploratory research

- & ¢y Focus group .

< = d) Variables: -
o ~’e) Post testmg

K 3k o e ok o ok ok ok ok ok ok
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