Paper / Subject Code: 27303/ Advertising : Copywriting

(2¥2 Hours) [Total Marks: 75]

Note: - (1) All questions are compulsory and carry equal marks

(2) Figures to the right indicate marks
(3) Support answers with examples wherever necessary

Q.1 Multimedia campaign
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CARAVAN radio with a look & size of a transistor radio is a digital device
preloaded with more than five thousand (5000+) Bollywood hits in MP3 format
including golden era of Hindi films. The radio device is also capable of playing
USB input as an additional collection from your pen drive & an AUX input of
conventional audio devices like tape players or mp3 portable mini players. In its
new version (Avtaar) it is also preloaded with complete Bhagvad Geeta in
enchanting voice of professional reciters making it a fantastic gift to elders & senior
citizens as a nostalgic piece. The price of CARAVAN radio is INR 6500.

Brief: The Company wants to highlight the collection of songs as a compact
substitute to a bulky collection of CDs, as well as the built in loudspeaker giving the
experience of going back to the golden era of radio fans.

Answer the following: -
Prepare a creative brief for making an impact on the target Audience.
Suggest an appropriate Message strategy.

Create a print advertisement based on the creative brief (Two advertisements).
Prepare a 30 sec story board for Television commercial based on the creative brief.

OR

Vodafone & Idea the merger company has launched a mobile based safety service
by name ‘Vodafone Sakhi’ for women which includes features such as emergency
alerts, emergency balance & private number recharge. The safety features will be
available to women customers using VVodafone pre-paid services across the country.
The service works across smartphones and feature-phones even without any balance
or mobile internet.

Among the mobile phone users, most women have access to only feature-phones
and basic mobile phones. Vodafone claims that with ‘Vodafone Sakhi,” the real
problem of women working late hours & compromising safety can be addressed.
This unique, free of cost service will make it convenient for women to step out
fearlessly and fulfil their aspirations.

Brief: Vodafone Sakhi is a small step to give women the confidence to step out
fearlessly and live their dreams with a trusted solution at hand.

Answer the following: -
Prepare a creative brief for making an impact on the target Audience.
Suggest an appropriate Message strategy.

Create a print advertisement based on the creative brief (Two advertisements).
Prepare a 30 sec story board for Television commercial based on the creative brief.
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https://telecom.economictimes.indiatimes.com/tag/vodafone
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What are the principles of copy writing?

Write a Radio Spot of 30 sec duration to promote Parle-G biscuits filled with the
goodness of milk.
OR

Differentiate between Right Brain thinking and Left Brain thinking.

Write a direct mailer to existing customers for announcing a ‘Lifetime Add-on
family member offer’ for ‘Everfit Spa’, the biggest and most well equipped fitness
& spa in Mumbai, specializing in weight loss and gain programs, body toning,
Aerobics studio, special cardio workout, Dietician, and body building and body
fitness.

Explain various types of slogans in advertising copy.

Make an outdoor poster on Flipkart sale on ‘Big Billion day ‘offering huge
discounts on clothing, footwear and accessories for all.
OR

Explain the use of Humor appeal in advertisement using a recent TVC advertising.
Write an Email copy for promoting Kerala Tourism. Kerala a state on India's
tropical Malabar Coast, has nearly 600km of Arabian Sea shoreline. It's known for
its palm-lined beaches and backwaters, a network of canals. Inland are the Western
Ghats, mountains whose slopes support tea, coffee and spice plantations as well as
wildlife. National parks like Eravikulam and Periyar, plus Wayanad and other
sanctuaries, are home to elephants, langur monkeys and tigers.

Explain the role of Heuristics and assumptions in creative thinking.
What essential factors are to be considered while writing copy for senior citizens?
OR

Write brief note on the Big Idea in the development of creative strategy.
Write a classified ad for Khushi Resort keeping in mind the three consecutive
holidays in November & a travel time of 2 hours from Mumbai.

Q.5 Answer any three of the following

75914

1) Write a note on writing copy for youth.

2) Explain any four idea generation techniques.

3)  Write an SMS copy. The service is ‘SWIGGY’ promotional offer.
4)  Write a note on Transcreativity.

5) Business to business advertising.
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(AR BUTR)
(R¢/;am) (TRUT T[0T : o)

. W I HAM 0T AR SSAIPhSIe 3ieh T o7 Feifaae.
3. JAATIE Y AT ATHT HIGH AMIeT ISTRTAT T .

TEATEIH HIEW
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(Caravan) @RaT Xf33M &1 =1 gifex SR fawomsT qur e g fefee siadr gear Awiy aid
3R, &1 T Teret A T A A ISR 378 ST BT Yo 00 T (I EWIReEH) S1freps et fad Rareh
BT TN T G 3(MP3) BRACHS Ml (Pre-load) el 31, <= 91 9d MYl o< : 9 heleRe Yeball I1d
U (USB) Juwdl gR 9 gl (Pen Drive) Sigd cagIRa! TMoit Yahdl S, ke, AraRIaR §o Rl Jferh
ISR SAffagient (AUX) SidhegR Sl a1 BRI GHER WIdHRALA SOIGR TS I Vbl Id. Wed Ie
TR T T GIRI STARNT A Ihea] GALR AT Ihie detell HY0 HIGG-HIT &1 FHIfIE HRogTT 3TTelt
2. IS At Sidten a=ar arRvaniiel Rl fRget=ar Fiidren Yavieres eRawued] Iac Jga 3N =
FIBKT FS I USA. TP e TR AT [+gireaT BB W Mrel 5101 HRUATE ST ANTel T PRAT Tl
B Ahdl. I1 9 TG AT ERRITA FaT YIGIel 81 HIRaT I3 Teb <19 YHTel WT Fe9[H <ol s AT i1
Y R ISl IT PHRAT e fhe .6 400 el

NG T EIRIE 31 TN TepT Tt FEUISY SR I3k XSS AT HTRUATE eI Yol & 919 a9
S WHRALA =T MoGTaT SIGUTRATS F20To1 Jr8l Al XS3iral Javieiad A SFIvarel go&ig STgHd & &F 4e AT
SIfRRTE ARG ATEdhT=aT el AU e SR

NI MR MR fehAdiee e forer.

STohelt AR 3Te H_ST Igcon ol

1 NHAR MR A v SRR TIR 6.

Sforfer SRS N e U eRee TaR B,

fopar

JEATETH Aiem
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g R & favg 1R a@vmeR sRicar=r MAYHITR @S- 3T-SA I SIeIp Tl I1 1 Afgel
BRGNS ATsere TSI a9y a1 g FHell L. I1 AT 3feHid A=A FercH, FAorl Toiv, AR
R TR @Rl deR Rt IR @™ glgn Ravad e ord. & a1 e fi-ie JaeRe
ARG AT HRAWR ITE IATE. & RIS T HdT FACHI A0 BIaR DI AT S8l TICHIHAR ST T
TR ST S Rare o 8 e

TR BT ATBRIAN AFT. AT T ST AN HRISRAN ST Al FARIT ST, RIS HeRIT AT
FARIE BT HTeTd RISThI T & JaT Y& dhell M. AR AT ERT§TER SR eiReaor aravear 3
ket AT PV HROMKTT BRISRLN TSNS HRIG AR AT ST BISTRI=T ST 30T fy 41y 3712

NB: Freh T & R STAfaa Mg Qo ST AeTcier sramcra Wit RN o Mdet SAagciie xae
HBR TR U BICH UTSel M. AT AfRHgR @reThIHer e Faeh Siagd Areid @R o1 ooy
i1 1 ShifcrpRep G HIT ETdT F89[H U8 BRIl 3e.

el ipeR AR fpadie Ao forgr.

STl AT oTe AT Igcon o

1 NHAR MR A e SRR TIR .

forfeem sferiandt = Jepieran th RRIEE TaR 6.
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PG IFEHTAT T faerg .
A3 Te: geren i oI Jad o IRe-of fAR@eiamd) 30 Jdbarar TN e forr.

fpar

TN 3T ST Heiled faaRageiciel Beeh S &1, (Right & Left brain thinking)

¢ TqTell: (Direct mailer for Everfit spa) TeRfthe w1 1t A TUTen forel. Terfhe=an \earedr QU
NI AN TSI UehT ATl YeaRfthe ! STSTH FHIRIGTT KT el A1d ATRATST AT AR 7T, 3T & FHadfaor
&1 ITehiel SR e SR, UeaRfthe &1 Sqaict AIdY ST STenglffies Suahon= gari 37t STeriac fhes 7 o, aoid
Tcfaur Sfer g arefaor a1 fhe=_r dmHe eRfthe T1 rdTSTetel] G RN, Srel ST, Teae difeal
THIAGT, SN FoeTT, A1t RS, TS e AR i TWRLAED HRIHH X€faul & 3T T TR
372,

SfERRi araRvar I fafde s e (eare) fawd fasga ==t &1,
ITHIIIR YIRS {Frgeprc=an fa faferae @ A STfev oIS e eI3R dRex aaR &1, fau fafera=

ST AR Foe, A SfT SR ARRRISIaR HR°IHRH JC MaUIR ae. (Flipcart Big Billion Day)

e

Sfermeiat Sferfeas SRR SaERTl a4 fAHIG! SHaTE-TaT START I .

F-HA: BN AT STRRRINIGS! $-HeT AN TR BT, HRATE Sl¥eied] SIaeuN € oo faheliiiex wiidzan afim
PRI AeTaR fFHTTeR a¥Totet e AT 3faiifards T Sieaie Reft TRig TR fh-T=aTeiTe Sifeted U=
SR I TR TSI SRR AIA TRt TeT ST B 7 3T e T Sa w1 Fheran
SNHYUITT ¥R TThIT. QIAG e ST IRTR AR AL S T4 TS MY R STHIRYY Fgort &<, fafder
TpNRET HIhS 37T aTeiel AIRRER. & & U hrovd SAMHYUI, 372 PR b TICHIT MebEe HRUINIS 3-Jel TZT
TR I,

RN 0T ST (Fag=Rne Sy JfRcres) a1 ggeivan gorree faraemme (frddie fRisiT) s
AW 31 o I . (Heurastic & Assumptions)
RS ARIGIAIS! ST [T PHIOTRIOTAT dTd =T AN AR SRR gar ?

fpar

forddie T oo A ame fav sTafsaran Aeum IR drsaand & forgl. fa smafeamria Jvara watm At
PO o faerg e
Fifepet SRS AR 7Y IS, TcTeicd o Ui faawi=an GErt A TR 39 oTgaelnd! A sl

G RS ararel T i (Classified) TR &1, G RYTE ¥ JI8URE ™ QI AT JaT_iTa)
32,

GlelIAie! P = 7o Area.

3 TR STIERTT oika AR €Y ferar.

g AfSA IR A PIVRIE AR T A9 .

T OACHTH: Rawt =T THIee SThRuTS! THUHUNT Ha¥l 9O &1, (SMS for Swiggy)
S grafhdifRdaR ereaurd <19 fofgl. (Transcreativity)

3 g g e snfeRma araR S feran. (B2B)
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