Paper / Subject Code: 27307 / Advertising : Consumer Behaviour

(2%2 Hours) [Total Marks: 75]

Note:- All Question are compulsory.
Draw Diagrams and give examples wherever necessary.
Figures to the right indicate full marks.

Q1 (a) Explain the following concepts. 5)
1. Enculturation.
2. Self Image.
3. Consumer Ethnocentrism.
4. Observational Learning.
5

. Subliminal Advertising.

Q1 (b) Mr.Sandeep Gupta is working as a media professional in Mumbai. He is getting married
to Shefali in the next month. Shefali is an investment banker; both of them are planning for
their finances and requirements for their future.

1. Mention the various stages of Family Life Cycle & explain the current Family Life Cycle
stage they belong to. 5)

2. Give examples of product choices the couple would make in their future stages in life.

()

Q2 (a) Explain message factors (structure and order effect) of communication process. (7)

Q2 (b) Giving relevant advertising examples discuss central and peripheral route to (8)
persuasion.
OR
Q2 (c) Write a note on Freudian theory of personality. (7)

Q2 (d) Identify five advertisements on the basis of Maslow’s theory of Needs Hierarchy. (8)

Q3(a)Write a note on types of subculture. (7)

Q3(b)Give examples of advertisements that represent Indian core values. Justify your

examples. (8)
OR
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Q3.(c) Define attitude and explain the various factors influencing attitude formation. (7)

Q3(d)State any2 existing ad messages & analyze how marketers try to reduce cognitive
dissonance of the consumers through the ad. (8)

Q4(a) Discuss the basic model of consumer decision making. Explain how you used the model
while choosing to go abroad for a vacation. (15)

OR
Q4(b) Explain how a marketer will use SRI VALS Il segmentation to promote a newly launched
Entertainment channel offering wide variety of programs. What will be the targeting and

positioning strategy used by the company? (15)

Q5. Write Short Notes on any 3. (15)
1. Opinion leader.
Adoption Process

2

3. Changing trends in consumer behaviour.
4. Reference Group

5. Types of appeals.
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(FRTSY HTHIAR)
d% : - 2, AN UHU[ 0T : 75
T :
1. 94 Uy Sffard 3Mmea.

2. Ioripied 3 guf o7 g=faam.
3. ARy fad IETERUT IO 3Tl Dlal.

Y 1 (3f) WA Ghed-] WY B (5)

U .1.@) A gesHed Hifgar Wb WU HRRd $ed. YeodT Hig=Td Ire [obTeirsi
T BIUIR 318, RIBTei Uh JdaU[ch dehx 3iTg; © alda! iedl HidWTaTa! Sifor Qi<
Yiysardiet faxita e faeR #-d sga.

1. PICIAP Sita Iehldia fAfaY T IeeRd BRI AT TeaT d DI Sitad ehTe

HIUTT CUATd 3Ted & JHSIG JiT. (5)

2. g1 SeWrdl &A1 YT e0Td S SdTe- drTad el SSTgRul 3. (5)

TY 2. (30) Halg fehdd G U (T SHTIO01 HH) TF . @)
Uy 2 (§) T I3 JUATHTST HEHd SO H&Id AR SigRIiHe Sdl IGART dbal SiTdl Jaiferd
SRR JeTexul . (8)
forar
U 2 &. g e AfgdHarad Rgidar fegur forgr. (7)
& Tl o1 A0 (Hierarchy) TRt Rigid Ud® UTdediaiie Ul SHigRIidd 38R0l o
WY . (8)
UY.3 37 Ul UbRIGR U feuur fergr. )
§) URURS YR Hegid Ufaffeia srom=ar SifgRidl=t 3arexul 1. gfaddrg de-
3Tl IETE0! TY BT . (8)
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fbar
Uy, &) g AffdeR THTd ISR gedh WF A1, gt TR HR1 1101 gt GaR
PRUTTER GRUTH HRUMR fAfqY Tewid TsiH-or . (7)
TG AN HH HRUGTE BT TOd bl ATd [IAHT H. (8)

T 4. 31 e [0fg Ufchdd qayd Aled WY HR1. YE I8! TR STURITe! Has SR
30T g Aled HY dTIRTd ? WP P (15)
fdan
) SR T Y01 3707 fafae Th R SRickHTE SRavll SRIUTT TR
qrfg-Trear SRSt SRI VALS 1T Hed ST Sa-=ieh avfaRidT aTaR Sl HRId ? 96

SO TSRUS A AT AIRATST U] SHIUTdT 0T aTad ? WY B (15)
4. 5 feur foreT (wivrarst 3) (15)
1. HaO&H

2. gVl (adoption) ufehar

3. Ulg g GHBTCN Hdlg
4. ey e

5. MG (37dieh) YBR
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