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Paper / Subject Code: 76901 / Princinles of Marketing.

[Time: 2.30 Hours]

Please check whether you have got the rrght questlon paper

N.B: 1. All questions are compulsory. , 4
2. Answer to sub-questions must be wr1tten together

Q.1. A. Choose the right answer (Any eight) S (8 marks)
1. Marketing is a systematic process of 1dent1fymg ,. e . needs and want
(customer, dealer, supplier) R R S
2. The concept of marketm 'lays emphasrs on conservatron\of envxronm
(marketing, societal, holistic) : : ' ’
3. The environment studies
distribution, etc. Sk
(Demographlc, Economic, Polrtlcal)

Q. l -B. State whether the followmg statements e<True or False (Any Seven) (7 marks)
, LMarketmgffacﬂntates satisfaction of human wants.
Price mix includes discounts. R
A stable envrronment 1s very much essary for business growth.
irket fluenc 'y micro environmental factors.

Marketmg re&e‘arch mcludes only:consumer research.

The var1ables in marketlng mix are independent of each other.
Generally, at. growth stage advertnsmg is undertaken to create awareness
PLC resembles human life cycle

Targ_et rna\r‘ket should be adequately profitable.
Underﬁﬁr;‘odu‘ct'nsep;s‘trategy, a product is associated with a user.

(TR PR R

Q2 a What do you mean by marketing? Discuss its functions (8 marks)
b DlSCUSS the 4C s of marketing - (7 marks)
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Q2. c. Explain the concepts: . s (S'imalfks)f' TS
i. Production concept e 5
ii. Product concept
iii.Selling concept
iv.Relationship Concept

d. Discuss the factors affecting consumer behavior SARINE S

Q3. a. Explain the factors in the micro env1ronmentt f busnness
b. What do you mean by marketing envnronn’ient? Explam the feature
OR ) B
Q3. c. Discuss any two types of marketmg'research o
d. What do you mean by MIS? Dlscus “importar

Q'4 2. Discuss the various levels of a‘product £
' b. “Sometimes new products fail in the marke
OR

ti’

Commen

Q4. c. Explain the steps in new prod t developmer (8 marks)

d. Explain the product hfe cycle mde (7 marks)

Q.5. a. What is segmcntatxon?:Dlscuss lt mportance (8 marks)

b. Discuss-thg Eypie:s of 1t_a_rg¢:tin'g : (7 marks)
Q.5. Short Notes (Any three) (15 marks)

i Ob_]ectWe of pricing. »

ii. Importance of branding
iii. Social Marketmg
'_1v Advantages of e-marketing :
y ,V leita ons of ir net m

Page 2 of 2

597FE726D9C2FC5256565FB697314724



