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N.B.: 1. All Questions are compulsory
2. All Questions carry equal marks
3. Figures to the right indicate full marks

Total Marks 7

Q1 A. Fill in the blanks with appropriate option: (any 8) -

1. Custom Regulations are barriers of | tradc,
a. tariff b. non-tariff c. political = = :
2. Direct Exporting means exporting the products o S ST T AT W o
a. by joint venture b. through mldd}emen 5‘1_: ,c.‘i"ihi'bzu'g}:_‘f franchising =~ .
d. by the manufacturer himself SO SR e P L F S TE S

3. is horizontal expansmn;o aﬁrm e
a. Merger b. Diversification - -
4. International marketing research faelhtatea
a. initial entry in foreign market * 7, large scale 1mporls

c. expansion of domestic marketmg * d.none of these :

5. Entering a new price slot and-a new market segme'xt is called lme

a. Stretchmg b down : ' d all of these
6.

a. Target

A

a. Matrix

a. umque
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10. Feed-forward control exercises a control, when the strategy is'i_mplemented in an
organisation. R

Q.2 a. Define International Marketing. Explain the dlfferent onentatlons of mtematlonal

Marketing. : 3 (08)

Q.2 b. What is trading blocs. Explain any two trading blocs of mtematlonal trade 07)-
OR B S M S Pt GPE3

Q.2 ¢. What are the Needs for conducting mtematlonal marketmg research > s 08)s s

Q.2 d. What are the elements of culture? SEF ST RS IL ¥ (07) iy

Q.3 a. Explain International Product Life Cycle. SRS E R R T (08) < 5

Q.3 b. Explain the steps for planning Intematlonal Promotronal Campaxgns (07

Q.3 ¢. What is the need for developing mterrlatlonal strategles" % W e 2 (08)

Q.3 d. What are the features of mtem al serwce marketmg" R 2 (07)

T'\ g”w

Q4a. Explain the Economic Env1ron},‘ nt’of Intematlonal Markets ”, 3 ~ (08)

Q4b. Hov 1) control mtematnonal marketm ; operatlons by usmg modem techmques 07)

(08)

07)

Q5a. What is the role of packagmg and labellmg in mtematlonal market. (08)

QSb. Explam the factors mﬂuencmg selectlon of lntematlonal Distribution Channel  (07)

1s)

~

QS Wr;te short notes on (any 3)5 IR

1 2( chal Env:ronment
3 Sen:v1ce Culture
4 Grey Market
gl 2o Taﬁff barners (any ﬁve)

% Kk ek ke




